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TEVE STANDLEY FELL IN LOVE

in his high school auto shop.
The object of his affection

wasn’t a cute classmate, but rather
the torn up engine and chassis of an
automobile. Over the next decade,
Standley held jobs with Mike Olsen
Dodge, Firestone and Les Schwab
Tire. It was with Les Schwab that 
he discovered his passion for the 
accessory and customization side 
of the auto business. It was also
where he began to learn the 
importance of customer service. 

“Les Schwab was my training
ground for customer service and
really taught me that customer 
service is the key to success,” he 
says. “You really have to earn the
respect of your customers.”

Wanting to advance into 
management, Standley accepted 
an assistant manager position with
Off Road Outlet, an accessories shop
in Yakima, Wash. He spent the next
two years there solidifying his
expertise in the accessory business.

When a good friend at Trailwagons
Sport Utility Center offered him a
position managing its accessories
division, Standley saw an opportuni-
ty to take charge of his future. 

“They really needed someone 
who knew the accessories 
(business) to take charge of things,”
Standley says. “Eventually, I made an
offer to purchase the accessories 
division from Trailwagons.”

On Valentine’s Day 2005, the
result of that offer culminated in 
the opening of TRUX Etc. TRUX
Etc. sells a huge assortment of bolt-
on, after-market accessories in 
addition to wheels and tires. 

“Pretty much anything with
wheels we can accommodate, from
lift kits to tool boxes,” says Standley.
“We have a beautiful building. It’s
clean, eye-catching and comfortable.
We’re really proud of how it’s 
turned out.” 

Customer service, maintaining a
huge inventory and building a great
reputation is the main objective for

Standley and his team. Helping 
customers make their vehicles their
own and ensuring that they leave
happy is the best advertisement
money can buy. 

“It’s not just about making a sale.
Making sure my customers get what
they came for, even if they’re not
sure what that is when they walk 
in the door, is the most important
thing to me,” says Standley.

Those customers basically include
anybody with a driver’s license, from
the 16-year-old looking to soup his
first car, to the elderly gentleman
looking for a step or a grab handle to
help his wife into their truck. 

“Women have also become a big
client base for us. We get a lot of
women looking for something for
their husbands or boyfriends. Let’s
face it, women are the decision 
makers in most relationships,”
Standley says with a laugh. “If 
they like your shop and they feel
comfortable, their husbands or
boyfriends are more likely to make 

a purchase.”
The automotive entertainment

system is a trend that is really taking
off. Trux Etc. can do everything from
a 10-inch flip down TV/DVD player
to Playstations and X-Boxes with
wireless remote controls to CD and
MP3 players. Trux Etc. is able to 
tailor any entertainment system to
the client’s personal needs.

“I know my business better 
than most and now I’m able to 
make my own decisions about how
the business is run,” says Standley.
“I’m having a great time. I love being
in charge of my own destiny.”

�� TRUX Etc.

�� 709 S. 1st St

Yakima, WA 98901

�� Phone: (509) 457-TRUX (8789)

�� www.truxetc.com
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TRUX Etc. gives the term

ACCESSORIZE
a whole new meaning 
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Above, left: Steve Standley, manager of TRUX Etc. Above: Ryan Yerges works on a Chevy grill.


